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Who’s Next Prêt-à-porter paris



PRÊT-À-PORTER PARIS was launched in 1960 by the Fédération 
Française du Prêt-à-Porter (French Federation for ready-to-
wear) so as to create an international event presenting the 
international fashion offer. During more than 50 years, the 
trade show gathered 1,200 exhibitors twice a year.

WHO’S NEXT was created in 1994 by Xavier Clergerie and Bertrand 
Foäche,  WSN DEVELOPPEMENT’s two CEOs. The world of fashion had 
already heard about Xavier Clergerie and Bertrand Foäche when 
they’d created PREMIERE CLASSE in 1989, the first trade show 
to present all kinds of fashion accessories, from shoes 
to scarves, gloves, hats, jewels and bags.

At the beginning, WHO’S NEXT presented mostly urban brands but 
little by little, the selection opened up and in September 2011 
the womenswear offer represented more than 70 % of the trade 
show offer.

WHO’S NEXT and PREMIERE CLASSE took place at the same time of 
the year, in January and September at Porte de Versailles since 
2004, right next to PRÊT-À-PORTER.

WHO’S NEXT AND PRÊT-À-PORTER PARIS
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Since last May, the whole organization has 
changed. WSN DEVELOPPEMENT, the company behind the 
organization of WHO’S NEXT bought out SODES, the 
company in charge of PRÊT-À-PORTER. This merger 
gave birth to a new entity:

WHO’S NEXT PRÊT-À-PORTER PARIS

This evolution is the result of several decisions:

> To turn our trade show into an international 
and essential meeting point for all fashion 
professionals.

> To confirm Paris’ role as an International 
Capital of Fashion

> To clarify the offer by creating a single 
and federative event

> To present a unique and eclectic selection 
of brands

THE BIRTH OF  WHO’S NEXT PRÊT-À-PORTER PARIS
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WHO’S NEXT PRÊT-À-PORTER PARIS has now become the greatest 
fashion trade show in the world including all the 
fashion sectors:

> womenswear
> urban and menswear
> fashion accessories
> shoes
> small leather goods and luggage
> jewels

2,500 fashion brands worldwide, 40% from abroad
2 sessions a year: January & June
1 single access badge
120,000 sqm of exhibiting surface
65,000 visitors, 35% internationals
1,000 journalists
An international reputation
More than 20 agents around the world

THE ONE AND ONLY MEETING POINT FOR ALL FASHION 
PROFESSIONALS

PRESENTATION OF WHO’S NEXT PRÊT-À-PORTER PARIS
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Who’s Next Prêt-à-porter paris

VISITORS

65 682 visitors

1,000 journalists 
(print medias, television, bloggers)

International influence

JANUARY 2012
SESSION
REPORT



The WHO’S NEXT PRÊT-À-PORTER PARIS offer is dispatched up into six distinct 
and complementary areas: FAME, PRIVATE, MR.BROWN, PREMIERE CLASSE, 
LE CUBE, MESS AROUND.

JANUARY 2012 PORTE DE VERSAILLES MAP
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MAP FOR JUNE/JULY 2012 WILL BE REVEALED IN APRIL/MAY AND MIGHT DIFFER FROM THIS ONE.

Fame gathers the most creative 
international womenswear brands.

Private welcomes all womenswear 
brands.

The international meeting 
point for fashion accessories.

More than 300 clothing, shoe 
and accessory brands, 
urbanwear + menswear .

Le Cube gathers the leather 
good offer at 

Porte de Versailles.

Mess Around is aimed at 
shoe professionals.

PRIVATE HALL 7 HALL 3 MR. BROWN

FAME HALL 4 HALL 2.2 LE CUBE

HALL 2.1 MESS AROUND
PREMIERE CLASSE HALL 4 / 3 / 2.2



FAME is an exclusive selection of high-end womenswear brands. Intentionally limited to 200 
exhibitors each season and a must for retailers and big department stores looking for exclusive 
and top-of-the-range products.

The constantly renewed selection of brands makes it a true trendsetter.

FAME

THE TRADE SHOW AREAS



AMERICAN RETRO

Without forgetting:

32 PARADIS POUR SPRUNG FRÈRES, DAY BIRGER ET MIKKELSEN, ESSENTIEL, FALIERO SARTI, LAURENCE 
DOLIGÉ, OSKLEN, SANDRINA FASOLI, SITA MURT, SOFIE D’HOORE, SWILDENS…

BÉRÉNICE MANOUSH SESSUN

A FEW BRANDS EXHIBITED IN FAME

THE TRADE SHOW AREAS



The PRIVATE area gathers most of the trade show’s 
womenswear offer with more than 800 exhibitors. 
Imagined as a progressive route, it presents contemporary 
and commercial collections by market segment:

> LES INTEMPORELLES (TIMELESS): the chic and classic 
womenswear brands

> LES FANTAISIES (ECCENTRIC): the more extravagant 
womenswear brands playing with prints and colors.

> LES CREATIVES (CREATIVE): the creative womenswear brands 
that include details, superimpositions and original cuts…

> LES CREATEURS (DESIGNERS): the womenswear offer 
complementing the FAME area.

> L’EVENING WEAR (EVENINGWEAR): cocktail collections for 
day or night time, from affordable to high-end collections

The diverse and consistent offer aims at meeting the 
expectations of the global market.

PRIVATE

THE TRADE SHOW AREAS



PRIVATE also includes accessories: PRIVATE ACCESSOIRES 
gathers a collection of the seasons’s best-of products 
complementing the Prêt-à-Porter offer.

PRIVATE accessoires

THE TRADE SHOW AREAS



Les Intemporelles
(Timeless) 
DEVERNOIS, COLB, 
ROBERTO NALDI, 
BRANDTEX, FUCHS 
& SCHMITT, GUESS 
BY MARCIANO…

Les Fantaisies 
(Extravagant) 
DIDIER PARAKIAN, 
FUEGO, PAUSE 
CAFE, DERHY...

Les Créateurs 
(Designers)
AMERICAN VINTAGE, 
LA FEE PARISIENNE, 
LA FEE MARABOUTEE, 
YERSE...

Les Créatives 
(Creative)
MAIS IL EST OU LE 
SOLEIL?, ET COMPA-
GNIE, ELISA CAVA-
LETTI, FLEUR DE 
SEL, LAUREN VIDAL…

L’Evening Wear 
(Eveningwear) 
ANOUSHKA G, 
BERNSHAW, REVE, 
MIMOSA DUBAI, 
OZLEM SÜER

PRIVATE 
Accessoires  
ANGIOLO FRASCONI, 
FERRUCCIO VECCHI, 
FY FAUCOGNEY, 
OLIMPIA, PICARO’S...

Without forgetting:
ANNETTE GOERTZ, CREACONCEPT, ELEMENTE CLEMENTE, EL INTERNATIONALE - CONCEPT K, GEMMI, GIZIA, 
HELENA SOREL, INDIES, LAUREL, LEVINSKY, STELLARITTWAGEN, WIJN-ANTS, UNZE, GLOVES...

A FEW BRANDS EXHIBITED IN PRIVATE

THE TRADE SHOW AREAS



MR. BROWN gathers more than 300 fashion, shoe and accessory brands reflecting two 
complementary market segments: menswear and urbanwear, gathered in one same hall, at the heart 
of Porte de Versailles.

The urban area is a fantastic expression scene for collections (both for men and women) by 
denim, lifestyle sport and streetwear international leaders as well as young labels. Buyers 
will discover the latest products and the season’s “it” items.

The Men’s area gathers Sportswear, Ville (City) and Authentique (Authentic) collections. The 
rich and eclectic offer aims at providing visitors with a modern vision of the urban figure.

MR. BROWN

THE TRADE SHOW AREAS



G-STAR RAW

Without forgetting:

Pepe jeans, Met in jeans, Freesoul, Salsa, Le temps des cerises, Freeman T. Porter, Kaporal, 
Eleven Paris, Jack & Jones, Onitsuka Tiger, Everlast, PF Flyers, New Balance, Havaïanas, 
Pull-in, Radii, Paul Frank...

DESIGUAL CONVERSE PUMA

THE TRADE SHOW AREAS

URBAN BRANDS EXHIBITED IN MR.BROWN



PREMIERE CLASSE is the international meeting point for international fashion accessory designers at 
Porte de Versailles and the market’s reference platform. 600 brands are represented each season.

PREMIERE CLASSE is dispatched up in three halls according to the three main accessory sectors: 
shoes in hall 3 facing MR.BROWN’s shoe selection, jewels in hall 4 facing the FAME area, this offer 
complementing the ready-to-wear offer, and bags in  hall 2.2 facing LE CUBE, the area devoted to 
leather goods. Collections of hats, scarves, belts, umbrellas and gloves also enhance this offer.

The efforts we make to present, twice a year, a very carefully selected offer of products with a 
high business and creative potential speak for PREMIERE CLASSE’s success. Special events, Nomad 
Lounge and Pop Up areas reveal new talents and illustrate tomorrow’s leading trends.

THE TRADE SHOW AREAS

premiere classe



BABYLONE

Without forgetting:

JEWELLERY: 5 OCTOBRE, DELPHINE B1, N2, TATTY DEVINE… shoes JB MARTIN SIGNATURE, PUNTO PIGRO, 
CHIE MIHARA, UNITED NUDE… fur LEA CLEMENT… bags HERVE CHAPELIER, ESTELLON, LIEBESKIND, YVONNE 
YVONNE, BRONTIBAY… scarves ERFURT, 813 OTTOTREDICI… gloves MAISON FABRE… hats PEMA...

MELISSA ARIDZA BROSS STETSON

THE TRADE SHOW AREAS

BRANDS EXHIBITED AT PREMIERE CLASSE



This area focuses on leather and luggage by gathering all the sector’s actors: small leather 
goods designers, luggage and traveling accessory manufacturers as well as bag brands. It’s 
aimed at a specialized retail network.

THE TRADE SHOW AREAS

LE CUBE



FOSSIL LEONHARD HEYDEN LANZETTI

TAVECCHI DESMO RONCATO

WHITHOUT FORGETTING: 

JOST, POLICE, SILVIANO BIAGINI / ANTONY GROUP SRL, ATELIER MARCHAL, HIGHWAY, ABBACINO, GIANNI 
CHIARINI, JUMP, DOT’S DROP, LEXON, MAKE EVERYDAY HAPPY, CLAVELLOUX DIFFUSION, SENZ PARAPLUIES, 
POIS A LA LIGNE , SABATIER...

THE TRADE SHOW AREAS

BRANDS EXHIBITED IN LE CUBE



MESS AROUND is the information and business center for shoe professionals.
Gathering more than 300 women’s, men’s and kids’ brands, MESS AROUND, as a true professional 
trade show, targets all types of consumers and answers the needs of all the fashion retailers.  
A rich, diverse and higher-end offer, with a focus on know-how that gathers the sector’s 
various actors for a very relevant and distinctive event. MESS AROUND also includes MINI MESS, 
the largest trade show for kids’ shoes in Europe.

THE TRADE SHOW AREAS

MESS AROUND



aigle

ALSO IN MESS AROUND: 

SNIPE, MACHIN MACHINE, ALLROUNDER, BUGGY, CAMPOBELLO, CONVERSE, 
CTC DKODE, EL NATURALISTA, FLORIAN WERNERT, G-STAR RAW FOOTWEAR, 
GARANT, GREENFIT, GROUNDFIVE, LES TROPEZIENNES PAR M. BELARBI, 
MEPHISTO, MISS MARGOT, PATRICK, PIXIE SHOES, REPLAY, ROCKPORT, 
S.OLIVER, SAICARA, SHOEBOY’S , THE SHOE STORY, TOSCA BLU, 
ULTRAFICIEL, US POLO ASSN, VANEAU BY VANEAU, VANILLA MOON, 
UNISA, W.A.G, W6YZ…

MINI MESS :

AIGLE KIDS, ASTER, BISGAARD, BLOCH KIDS, BOPY, CATIMINI, CHIPIE, 
GBB,, HISPANITAS CHILD, INCH BLU, KENZO, MARIAN, MARQUET, MEL, 
MOD8, NATURINO, NEW BALANCE KIDS, PALLADIUM, PLDM BY PALLADIUM, 
PRIMIGI, RONDINELLA, STONES AND BONES ...

KICKERS MOSCHINO PETIT BATEAU

THE TRADE SHOW AREAS

BRANDS EXHIBITED IN MESS AROUND



> A reference and an essential event for buyers around the world

> A way of targeting both the European and American markets

> Creation areas adapted to every brand

> A trade show imagined to provide buyers with the best possible visit

> The promotion of all the areas thanks to special events

> A high-quality and eclectic offer favoring business for all the brands

> Events with high media coverage such as the Who’s Next catwalk show or 
trend forums, which are a great opportunity to boost the brands’ exposure 
on the trade show.

WHY BECOME AN EXHIBITOR 
AT WHO’S NEXT PRÊT-À-PORTER PARIS?



FAME
PRIVATE
mr.brown
PREMIERE CLASSE
le cube
MESS AROUND

Your dedicated agent in China & hong kong:
MPTW INTERNATIONAL

Manix Wong
23, Rue Scheffer,
Etage 7, Porte 2
75016 Paris - France
mptw@mptwinternational.com
T. +33 1 42 57 89 62


